1A59N15798

399 M3fnwInagnsn1snaaiivaLiuganvIe i ununuiInIEEans

AudunwizEusznaunis Inendeandafnuiuns

INNLAY
1. YIENIRINIUA  S9IUNSE wadl 7
2. ueEIUsEINdY  yaysie @il 10
3. UNEINYIAN wa1Aun @i 15

UNISYUTEAUTUE U29.3 BAUNNITAAIN

ULEUD

YNNENINTITUAN YA UNITU

Tassnsililiudruniisvasnisaneaunangnsuseniadednsiviing wnsdnsy 2567

UsEANIVIUVINISTTIND §19138IN139810 Iedeartdneuns Un1shnen 2569



TAsen1333
399 M3fnwnagnsnisnaaiivaLiuganvIe i ununuiInIEEans

Audunwizgusznaunis Inendeandafnuiuns

SRR
1. YIEIRINIUA  S9IUNSE wad 7
2. wEnUsiandy  yydle @il 10
3. UNNAINYIAN wa1Aun @i 15

UNBYUTLAUTY U2%.3 LHUNNITHAIN

ULEUD

Y19EIINIIUAN YAl UN1TU

TassnsiiliudruniisvasnisAneaunangnsuseniadednsiviin wnsdnsiy 2567

UsEnnIgusmIsgsna a1v1391n159a1n endeandafnuiuns Un1sinen 2569



RESEARCH PROJECT
A STUDY OF MARKETING STRATEGIES TO INCREASE SALES OF KAEW KASALONG COFFEE
SHOP,THE INCUBATION CENTER, PHRAE VOCATIONAL COLLEGE

Prepared by

1. MissNitchakan Sanguanphong No. 7
2. MissPraweenamai Boonmai No. 10
3. MissPatcharida Lakampa No. 15

Vocational Certificate Level 3 (Por Wor Chor 3)

Marketing Department

Presented to

Miss Phannalak Mahawan

This project is a part of the requirements for the completion of the
Vocational Certificate Curriculum B.E. 2569 (2026)
Business Administration Program, Marketing Department

Phrae Vocational College Academic Year 2026



UNANEa
g Saw

nsAnwasdidinguszasdiiofnwianuianelavesuslaaniddasuniunuiiniazaog

AUGULLNILINGNA YD1 IRN NS ANW1UTIAIUNAAN T 1A N15UTANT TUSTUTY wazusIeINIA

Y

o~ { = = o ¢ Y o ¢ -
Afinaseanuiianela saudshmanisfnululdidusuamdunisimuinagnsnisnisnaiaiiie
N % A4 A A Ao A €1 2 v i
\iuganu1evesi insewlenlilunisidefeuuuasunitesulaiiu Google Forms utayaannngy
Y 1 A & v A U = 14 o g & aaa a L4
megeimidung yaains tnSeu dnAnw uwavgnAinteuen IuIunsay 101 au adianitlun1sinsiey
Toya laun Mauanuanud Seeaz Anade (X) wavdrdosuunnnsgiu (S.D.)
nan1sfnwdayanalunuin geeuwvuasuaudvaidumands (Sevaz 61.4) fanus
JutinSew/dndny (Sevar 44.6) fonglugae 21 VAUl Gesas 47.5) wavdiulnglszaunisfinwey
lunqudug (Fewar 54.5) dwmsuseduanuiisnelasoduniuniiiniazasdduninsiunuii eglusedu

wniian lnediAadewintu 4.49 wagadindsauuuinggiu (S.D.) Wiy 0.7090 WeRansansiedenuin

'
= = =2

e uslaadauianelagaianne anuianelanesavifvesniesdy (X = 4.63, S.D. = 0.568)

q

aglusEAUNINTIAN T99RWUIAD AIUMNIZANVDITIAATEIRL (X = 4.56, S.D. = 0.6988) Aufianala
RanTiusNIsveINtineu (X = 4.51, S.D. = 0.7296) wavAMAMYBIEUAT (X = 4.51, S.D. = 0.6725)
o w | a = o o & = | P -
pNa1au dausienisndauianelaniigade aruianelaseusseinialusiu (X = 4.34,
S.D. = 0.7782) usiegluszdiuunn
TOLEUDLULAINNITANYINUIT SrunHuAINIazasInITUTUUTIUTIEINIAntelusuwas
I o A Adgw ~ a o Pl o ) val
NIANLAY IANUNTIALIauiainAMNUsETIUle sufen siaunlUsTud Ul anunannraneLay
Wraula wu Wslududmsuinseu/indny) niensazauuay aaenaunsimuuylyg o ey
maden kAU lAALAZNTEAUNTTEYT BerztiduaTuyanviey asiulvdusesdniamuingaduly
UNAR

AEARY: NagNSNITNAIR, ANuitnelavesuilag, SununkiINIdzass, Nsiitgeave

]



ABSTRACT

This study aims to investigate consumer satisfaction toward Kaew Kasalong Coffee
Shop at the Incubation Center, Phrae Vocational College, to examine the marketing mix
factors—consisting of product, price, place, promotion, people, process, and physical
evidence—that influence consumer satisfaction, and to utilize these findings as
guidelines for developing marketing strategies to increase sales. The research instrument
utilized was an online questionnaire developed via Google Forms. Data were collected
from a sample of 101 respondents, including teachers, staff, students, and external

customers. The data were analyzed using descriptive statistics, including frequency,

percentage, mean (X), and standard deviation (S.D.).

The demographic findings revealed that the majority of the respondents were
female (61.4%), students (44.6%), aged 21 years and above (47.5%), and fell into other
educational classifications (54.5%). Regarding the satisfaction level, the overall consumer
satisfaction toward Kaew Kasalong Coffee Shop was at the highest level, with a total
mean score of 4.49 and a standard deviation of 0.7090. When considering individual
items, the highest level of satisfaction was found in the taste of beverages (X = 4.63, S.D.
= 0.568), followed by the appropriateness of beverage prices (X = 4.56, S.D. = 0.6988),
the service provided by staff (X = 4.51, S.D. = 0.7296), and product quality (X = 4.51, S.D.
= 0.6725), respectively. Conversely, the lowest level of satisfaction, though still remaining
at a high level, was found in the shop's atmosphere (X = 4.34, S.D. = 0.7782).

Based on the study's recommendations, Kaew Kasalong Coffee Shop should
improve its indoor atmosphere and decorations, and optimize seating arrangements to
enhance consumer impressions. Furthermore, marketing promotions should be diversified
and made more appealing, such as introducing student-specific discounts or loyalty
stamp programs. Additionally, developing new or signature menus will provide more
alternatives for consumers and stimulate repeat purchases, which will effectively boost
the shop's sales and operational efficiency in the future.

Keywords: Marketing Strategy, Consumer Satisfaction, Kaew Kasalong Coffee

Shop, Sales Increase
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